
 

 

 

2014 Be Bright campaign highlights 

 
 
Increasing the safety of New Zealanders who cycle is an important part of Bike Wise.  

First piloted in 2012, Be Bright is a key Bike Wise initiative designed to help keep all road users 
safe and to ensure the visibility of people on bicycles, especially during times of low-light.  

2014 marks the third year of Be Bright; it also heralds significant growth in the number of 
towns/regions running a Be Bright campaign. This year, a total of eighteen areas around New 
Zealand ran Be Bright during autumn and winter, compared to a total of six areas in 2012 and 
11 in 2013. Towns and regions which ran Be Bright in 2014 included Dunedin, Nelson, 
Wellington, Hutt City, Palmerston North, Tauranga, Western Bay of Plenty (WBoP), Rotorua, 
Waipa, Hamilton, Hastings, Wairarapa, Kapiti, Hutt City, Taranaki, Ashburton, Southland and 
Auckland.  

2014 also saw a considerable increase in the number of cyclists being surveyed. Seven out of 
the eighteen areas conducted cyclist surveys at roadside checkpoints as part of their Be Bright 
campaign, these areas included: Auckland, Wairarapa, Dunedin, Rotorua, Ashburton, Nelson 
and Tauranga. As a result, a total of 660 cyclists were surveyed - a significant increase from 
2013 and 2012 when a total of 173 and 174 cyclists were surveyed respectively.  

This year, a greater range of the methods were used to engage with people who cycle. On the 
ground activities, such as roadside checkpoints and roving ambassadors, are still considered 
the best form of interacting directly with people who cycle. NZ Police involvement continued to 
be considered an essential component of on the ground campaign activities, particularly 
roadside checkpoints. 

Overall, coordinators found Be Bright to be a positive way of engaging with people who cycle. 
They also considered it especially important that the national campaign can be tailored to suit 
the needs of each community.  

An increased number of regions are now running Be Bright campaigns so the scope of the 
campaign and methods to reach target groups will continue to grow. 

Overall, anecdotal evidence demonstrates that Be Bright is having a positive impact and helping 
to influence the number of cyclists who are improving their visibility. Ongoing data collection in 
coming years will help draw a more robust conclusion. 

Read more about some of the highlights from the 2014 Be Bright cyclist survey below.  

  



 

 

 

2014 Be Bright cyclist survey highlights  
 

The use of lights on bikes 
 

• Of the 660 cyclists surveyed, 646 answered a survey question about having lights, of those: 

o 62% had lights, 23% more than in 2013 

o 38% didn’t have lights, reasons included forgotten lights (11%), lights too expensive 

(10%), didn’t realise lights were necessary (39%) 

 

Knowledge of reflector and light requirements 
 

• In 2013, questions were added to the survey about the level of knowledge around reflector 

and light requirements. This year’s results revealed:  

o 67% were aware of rear reflector requirements 

o 67% of respondents were aware of rear light requirements 

o 63% of respondents were aware of front light requirements 

o 58% of cyclists surveyed were aware of pedal reflector requirements 

 

Age of respondents 
 

• 39% of respondents were aged 31-50  

• 20% of respondents were aged 19-30  

• Of particular note is that the 0-18 year age bracket was represented by 19% of respondents, 

up from 4% last year  

 

Gender 
 

• 71% were male  

• 29% were female 

• Interestingly, last year a greater proportion of cyclists were female (37%). The reason for this 

is unknown.  

 

Purpose of journey 
 

• 77% were commuting home from work or school 

• Most were stopped after 5pm 

 


